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Content Curl Ad Specifications

Availability

Please contact your CBS Interactive representative at: http://www.cbsinteractive.com/advertise/advertising_contacts.php
Definition

The Content Curl Ad is an innovative new in-page-expand opportunity that gives marketers high visibility and a rich platform for messaging. This unit enables users to interact and unveil deeper content. When the unit fully expands, the advertiser’s content lays over the editorial—focusing more attention on the marketing message. This will be executed through our approved third-party vendor.
	Example: (not to size)
Content Curl Teaser: 

	After the Content Curl Teaser is clicked, the ad expands in page:
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Content Curl Technical Specifications
When complete, follow the Submission Guidelines at the end of this document. 
	Item
	Specification

	Important Notes:
1. The Content Curl ad is served through our approved third-party vendor and only to users with the following system configuration: 

PC users with Internet Explorer, Firefox and Chrome. MAC users with Firefox, Safari and Chrome.
2. REQUIRED Creative Template:  All Content Curl creative content must be built using the CBS Interactive supplied template.
Specifications continued on the next page

The Content Curl template includes: 

-  Teaser Creative Flash file 
-  Expanded Creative Flash file 
The interaction between the Teaser and the Expand files is executed through the creative template and Unicast interface. The advertiser’s Flash files should not require any additional programming. The curl-back effect is built into the creative template and can not be altered. 
Download the Content Curl template: http://cnet.usdk.unicast.com/  


	I. Teaser Creative File 

	Ad Unit Dimensions
	125w x 125h pixels

	File Format
	GIF/JPG: Default image required for Flash submission

Flash: Current versions of Flash and Actionscript
Select the Compress Movie checkbox

	Maximum File Size
	Flash: 50k, GIF/JPG: 30k

	Animation
	5 seconds maximum

	Expand Action
	User initiated only: click to expand.

	Sound
	Not allowed in the Teaser creative.

	Video
	Video is not allowed in the teaser file.

	Frame Rate
	24 frames per second max.

	CPU Consumption
	Vendor’s technology should attempt to consume no more than 25% of users CPU resources on an average system.

	The Teaser file has one creative stage:

Though the overall Flash file dimension is 125w x 125h pixels, creative content is limited to the corner triangle area within the UPPER CORNER only (see diagram below).  Before or at the completion of five seconds, all animation must cease. On the creative flap, the text: Expand is automatically added by the template. Clicking on the Expand button displays the Expand file (see below for Expand file specifications). 

The code to load the Expand file is handled by the creative template. The advertiser does NOT supply any additional code to handle the loading/display of the second Expand file.
Teaser stage: The diagram below denotes the 125w x 125h pixel file dimension.
Creative content: Limited to UPPER CORNER area 125 x 125 x 94 pixels (orange in this example):
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	II. Expand Creative File

	Ad Unit Dimensions
	300w x 300h pixels

	Maximum File Size
	100k for Flash Panel. 1.2 MB video file allowed.

	File Format
	Current versions of Flash and Actionscript
Select the Compress Movie checkbox

Note: No default GIF/JPG is required.

	Animation
	Unlimited.

	Close Button
	A clearly visible close button; is added by the template, to the top right hand corner of the ad unit at all times. 

	Sound
	Auto play is available in the expand panel only, sound is NOT allowed in the Teaser creative.

	Video
	Advertisers have the option of adding video to the Expand file.  Please use the supplied Expand creative template which supports video. The video object should be resized to the aspect ratio of the submitted video (Standard 4:3 or Wide Screen 16:9).  The following video controls should be included: 

· Play / Pause Toggle (Required)

· Audio On / Off Toggle (Required)

· Rewind (Optional)

	Frame Rate
	24 frames per second max.

	CPU Consumption
	Vendor’s technology should attempt to consume no more than 25% of users CPU resources on an average system.

	Z-index Guideline
	Please set all expand ads to a z-index between 1000 and 4999.

	Fully-open stage: The diagram denotes 300 x 300 pixel file dimension.

Creative content: Limited to corner area 300 x 300 x 280 pixels (orange in this example)   
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	III. Flash Coding Guidelines for Unicast

	Click-Through Button(s)


ActionScript for the click-through buttons is included in the example buttons in the template files.  For reporting purposes, you can add an optional click label to each click through.  Examples of click labels would be “moreInfoClick”, “productDetailClick”. A click label should use no special characters and no spaces and may be up to 28 characters long. For multiple click-through, please note that the numbering for them starts at 0:
Example Click 0 (with click label)

on (release) {

    Unicast.click(0, “moreInfoClick”);

}

In order to add multiple click throughs, simply increment the index number as indicated below.  

Example Click 1

on (release) {

    Unicast.click(1);

}
Do NOT embed the URLs within the Flash files.  All URLs are handled within the Unicast interface.
Custom Interactions:

All tracking for the Expand and Minimize interactions are handled by the creative template and do not need to be built in by the Advertiser.  However, if there are separate custom interactions that you would like to track, you can use the following syntax:

Unicast.track("interaction_description");

Unicast also has the ability to segment positive and negative interactions in Reports.  If the custom interaction is negative event (i.e. close button, unsubscribe, etc) the following syntax can be used:

Unicast.track("interaction_description ", -1);



	IV. Expected Deliverables to CBS Interactive

	· Flash .swf files for the teaser unit and expand unit

· Flash .fla files for the teaser unit and expand unit

· Fonts needed for the teaser unit and the expand unit

· GIF/JPG Default Image for Teaser file

· Linking URL’s

· 3rd  Party Tracking URL (optional)

· For video, please submit an .FLV, .MOV or uncompressed .AVI file. The aspect ratio of the video should be either 4:3 standard or 16:9 depending on final video dimensions.




Submission Deadlines 

CBS Interactive requires all creative to be submitted 10 business days to launch date.

Note: If the submitted creative does not conform to the above specifications, it will be placed online and may result in a delayed launch.
	Quick Links

	Questions about the Content Curl opportunity
	Please contact your CBS Interactive representative.

	Questions and/or Submission of your creative
	Contact AdSpecQuestions@cbsinteractive.com.
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