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	Blog2Business Specifications
Availability
Contact CBS Interactive for specific opportunities.

Click here to locate your sales representative.

Definition

Blog2Business positions the client’s brand and message in front of over 4 million unique users, building a real-time dialog about solutions with a technology savvy audience on ZDNet.  The sponsored blog section will be adjacent to other editorial blogs on the ZDNet Front Door, ZDNet News, ZDNet Blog section and daily newsletter promotion. Along with live headlines, the section will also include an area for client logos.   
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[image: image5.png]
[image: image2.png]BLOGS FROM OUR SPONSORS

VolP provider offers free calls on Valentine's Day.. Read More>>
Deaf dumb and biind boys. Read More>>

Vonage to FCC: gst the telcos off our backs. Read More>>
VolP provider offers free calls on Valentine's Day.. Read More>>
Deaf dumb and biind boys. Read More>>

a Vonageto FCC: getthe telcos offour backs. Read More>>

Sponsored by

DAL Microsort  [/7)




                        



Advertiser Blog Entry
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Numbers DO Lie - Advice for Assessing Anti-Spyware
Solutions

Posted by Eva Chen @320 pm (PDT)
General

Be wary of claims from antispyware vendors that their products
stop or clean more spyware than other brands. While an overall
count of prograrns addressed can be directionally meaningful,
many vendors are inflating their numbers by counting multiple
components or instances of a spyware program as separate
pieces that they find and clean. For example, if spyware program
Xinstalls a file, changes a registry, and loads itself to mernory,
sorme vendors count that as three pieces of spyware, when in
reality it should be counted as one. Some vendors are also
padding their nurnbers by including cookies, worrms, and trojans
Keep in rmind that depending on the technology or technique, a
large family of related spyware programs can be addressed with a
few detection templates, so there isn't a one-to-one relationship
between the number of signatures and threats addressed. Be
conscious of the numbers game. Any vendor that focuses too
much on marketing "numbers” is probably hiding something.
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[image: image4.png]Traditionally, businesses have focused on client security for
pratecting against malicious threats. This includes spyware. But,
ta fight spyware (as well s other malicious threats), IT
arganizations need to think mare broadly. The most fail-safe
appraach involves deploying multi-lavered anti-spyuare
rotection at the gateway and desktop, and this defense needs to
be supported by automatic cleanup on all clients. The Internet
gateway s the best place o block inbound spyware and prevent
autbound proliferation, but client-side security is critical for local
and remote users. A solution that integrates a comprehensive
portfolia of threat protection including antivirus, anti-spam, and
content security_throughout the network environment is more
beneficial to business organizations because spyware, and other
malicious threats, can be stopped as part of an overall security
strateqy
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Blog2Business Technical Specifications/Submission Form 
To use the Submission form, simply enter your data in the orange boxes. Some of the boxes have built-in character counts based on the specification. Therefore, if you find you can’t enter any more data in the box, you’ve reached the character limitation for that element’s specification.

When complete, follow the Submission Instructions at the end of this document. 
	Item
	Specifications
	Enter your content here. 
Click in the orange box to start typing.

	Advertiser Logo 
	Dimensions
	88w x 31h pixels
	Logo file name:      

	
	Maximum File Size
	5k 
	

	
	File Format
	GIF/JPG only white and black background
	

	
	Animation
	None
	

	Blog Title and Linking URL
A minimum of 2 titles MUST be submitted for the initial launch. Up to 6 titles may be submitted. Multiple titles will rotate.

	Character Limit

Title: 80 characters maximum including spaces
URL: 128 characters maximum


	Blog Title 1 text:      
Blog URL 1:       
Blog Title 2 text:      
Blog URL 2:       
Blog Title 3 text:      
Blog URL 3:       
Blog Title 4 text:      
Blog URL 4:       
Blog Title 5 text:      
Blog URL 5:       
Blog Title 6 text:      
Blog URL 6:       

	Blog Entry

Up to 6 entries may be submitted. A minimum of two entries must be submitted to start on the sponsorship.
	Character Limit for Blog

None


	Blog 1 text:      
Blog 2 text:      


	Logo Button on Blog Entry 
	Dimensions
	88w x 31h pixels
	Logo Button file name:      

	
	Maximum File Size
	5k 
	

	
	File Format
	GIF/JPG only color or white and black background
	

	
	Animation
	None
	

	Third-party serving
	Not allowed.


Submission Instructions
1. Ensure the Submission Form is complete.

2. Save this document as advertiser’s name_ Blog2Business.doc file.

3. Send the completed Submission Form with requested images/files via e-mail to your sales representative (click here to locate your sales representative).

4. Be sure to include the advertiser’s name, submitter’s name and contact information in the event CBS Interactive has any questions regarding this submission.

Note: If the submitted creative does not conform to the above specifications, it will not be placed online and may result in a delayed launch date.

Submission Deadline

New Creative and Updates

New creative must be submitted 5 business days prior to scheduled launch date.

Each update submission requires completion of this Submission Form.
	Quick Links

	Questions about the Blog2Business opportunity
	Please contact your CBS Interactive representative.

	Questions and/or Submission of your creative
	Contact AdSpecQuestions@cbsinteractive.com
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