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Filmstrip Specifications

Definition

The Filmstrip is a high impact, breakthrough in-banner ad unit that enables enhanced creative story-telling capabilities within a single ad creative. Within this in-page display ad unit, the user sees the initial 300w x 600h frame and can then scroll up and down within the Filmstrip to explore and interact with all five frames of the 300w x 3000h Filmstrip ad unit. Advertisers submit one 300w x 3000h Filmstrip containing five different frames. The Filmstrip is then served through the 300w x 600h ad space.
	Filmstrip Example (300w x 600h):
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Third-Party Serving Technical Specification
	I. Filmstrip

	Item
	Specification

	Dimensions
	Creative submission: 300w x 3000h
In-page display area: 300w x 600h

	File Format
	SWF, FLA

Flash versions up to 10, AS3 accepted

	Maximum File Size
	100k

	Content Frames
	A maximum of five (5) 300w x 600h content frames may be submitted.

	Animation
	30 seconds maximum

	Frame Rate
	Flash: 24 frames per second maximum

Video: 30 frames per second maximum

	Audio
	Audio must be initiated by click.

	Video
	For each content frame, one video file allowed up to 1.2 MB, unlimited for streaming. All video must have Play, Stop and Sound On/Off controls visible throughout the entire video display.

	Border
	Creative must contain 1‐pixel border.

	CPU Consumption
	Vendor's technology should consume no more than 25% of users CPU resources on an average system.

	Default GIF/JPG
	Default image is required for Flash submission. 50k maximum file size. Creative must contain 1‐pixel border.

	Third-Party Serving
	Third-party tags must be submitted at least 5 business days prior to launch date.  Client may work directly with an approved Third-party Rich Media vendor to build the Filmstrip:  Eyewonder, Pointroll or Unicast.

	Third-Party Tracking (optional)
	Third-party tracking is accepted on the linking URLs.  A tracking 1x1 URL is also accepted.


	II. Creative Guidelines

	· Creative guidelines can be found in the IAB Filmstrip Style Guide.



	III. Third-Party Serving Guidelines

	· The Filmstrip is only offered through approved Third-party Rich Media Vendors.

· Third-party tags must serve a default GIF/JPG for browsers that do not support rich media. 

· CBS Interactive must approve all creative prior to launch.

· CBS Interactive prohibits creative substitution or modification, via the Third-party vendor, to existing campaigns without prior approval. If creative is changed through the Third-party vendor without prior approval, campaigns will be immediately inactivated until creative complies with our specifications.

· "Fourth-party" serving is not supported.


Submission Instructions
Please send e-mail to your CBS Interactive sales representative.


Deadlines:
CBS Interactive requires that Third-party tags be submitted 5 business days prior to launch date.
If the submitted creative does not conform to the above specifications, it will not be placed online and may result in a delayed launch date.

	Contacts

	Questions about this opportunity
	Please contact your CBS Interactive representative.

	Technical questions about your creative
	E-Mail AdSpecQuestions@cbsinteractive.com.
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