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First Impression Program Specifications

Availability

Contact CBS Interactive for specific opportunities.

Click here to locate your sales representative.

Definition

The First Impression Program is a high visibility ad unit designed to maximize impact with its audience. 
Depending on the user’s point of entry into CBS Interactive, the user is exposed to 2 ad components: 
     1. 
Intromercial 
     2. 
Messaging Plus Unit with replay button on CBS Interactive Front Doors 

The Intromercial is frequency capped at one per unique user per day across all domains and is displayed only on the first page of a user's session start. After the Intromercial completes its animation, the CBS Interactive page is displayed. If the CBS Interactive page is a Front Door, the MPU will display. The MPU ad unit will display a Replay button that will allow the user to replay the Intromercial. The replay functionality is handled by CBS Interactive.
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First Impression Program Technical Specifications/Submission Form

Follow the Submission Instructions at the end of this document.

	Item
	Specifications

	Important Notes
1. You must contact your sales representative to schedule the program. 
2. The Intromercial ad unit is served through a third-party vendor and only to 
users with the following system configuration: Netscape 7.1, FireFox 1.0+ or IE 5.0+ on PCs
with Flash 8+ player and screen resolution of 1024x768 pixels and higher. The Intromercial and Window ad units are currently unavailable to Mac users. Users with other system configurations will land directly onto the CBS Interactive page. 
CBS Interactive ad serves the MPU to the CBS Interactive Front Door pages.
3. The transition from the Intromercial to the MPU ad unit is handled by the third-party vendor’s and CBS Interactive’s systems NOT within the advertiser’s Flash files. 


	1. Intromercial

	Ad Unit Dimensions
	640w x 480h pixels

	Maximum File Size
	50k

	Default GIF/JPG
	None required.
Users whose system configurations do not meet the Intromercial viewing requirements will go directly to the requested CBS Interactive page.

	File Format
	Flash 8 to 10/AS3.0 swf, .fla, and fonts (PC preferred). Single movie only.

	Animation
	7 seconds maximum

	Frame rate
	20 frames per second maximum

	Number of Links
	One only


	Tracking
	Tracking of click-throughs is provided through the third-party vendor when the Flash file is coded using the clickTAG feature as provided by Macromedia.® Macromedia's Guide to creating a clickTAG enabled Flash® ad will help you understand how to create clickTAG enabled flash media (content is towards bottom of the page): 

http://www.adobe.com/resources/richmedia/tracking/designers_guide/
Any click actions defined must be opened in a new window

e.g.: Code with clickTAG feature and opening destination URL in a new window

        on (release) {

         if (clickTAG.substr(0,4) == "http") {

            getURL(clickTAG, "_blank");


 } 

        }

Note: 

a. the above code should NOT contain the destination URL
b. Use "_blank" as the target. CBS Interactive requires that the destination URL opens in a new window.


	Frequency Capping
	640w x 480h ad unit will be frequency capped at once per user across all domains.

	Sound
	No sound allowed.

	Third-Party Serving
	3rd party IFRAME tags from any of CBS Interactive’s certified ad servers

	Creatives  in Rotation
	One (1) per placement



	2.  Ad Unit on CBS Interactive content page

	Messaging Plus Unit (MPU)

	Note: When the Messaging Plus Unit is served, CBS Interactive will add a Replay button/function to the top of the Messaging Plus Unit creative.

	Rich Media is not allowed for the Messaging Plus Unit.  Only standard Flash or GIF/JPG ads are allowed.
See Messaging Plus Unit ad spec: http://www.cbsinteractive.com/advertise/orange.php


	Checklist of files needed

	· Flash files for the Intromercial 
· Flash files for the Intromercial
· Fonts (PC preferred) needed for Intromercial 
· Linking URL for Intromercial
· Tracking URL (optional)

· No Rich Media for the Messaging Plus Unit (MPU)


Submission Instructions
To use the Submission form, simply enter your data in the orange shaded boxes. Some of the boxes have built-in character counts based on the specification. If you are unable to enter additional data in any box, you have reached the character limit for that particular specification.

1. Ensure that the submission form is complete. 
	You must contact your sales representative to schedule the program. Please provide the following information:

	a. Advertiser’s name:      

	b. Intromercial description (just a few words that visually identifies the Intromercial ad):        

	c. Company/Agency submitting program:
Name

     
Phone

     
Email

     



2. Save this document as advertiser’s company name_ First_Impression_Program.doc.

3. Attach this completed submission form with your images and files, and send via e-mail to your sales representative (click here to locate your sales representative).

4. Be sure to include the advertiser’s name, submitter’s name and contact information in the event CBS Interactive has any questions regarding this submission.


Submission Deadline
The First Impression Program units must be submitted 10 business days prior to scheduled launch date.

Note: If the submitted creative does not conform to the specifications, it will not be placed online and may result in a delayed launch date.

	Quick Links

	Messaging Plus Unit 
Ad Spec
	http://www.cbsinteractive.com/advertise/orange.php

	Questions about the 
First Impression Program opportunity
	Contact your sales representative:
http://www.cbsinteractive.com/advertise/advertising_contacts.php
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